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O KomnaHun

Almacor Advertising Group 6bina ocHoBaHa B 1994 ropy. Uctopwua
KOMMaHWM CBA3aHa C NOCNefoBaTeNbHbIM paclumpeHuem coepbl
peknamMHoON AEeATeNbHOCTU W  WHTEHCUBHBIM OCBOEHUEM HOBbIX
WHCTPYMEHTOB NPOABMXKEHUA. [luHaMUyHOe pa3BuTue 1 pocT MacluTa-
60B 3af1ay Npefonpeaenvnn co3aaHue NPUHUUNUANbHO HOBOW CTPYK-
Typbl. B 2008 rogy B pesynbrate pebpeHauHra KOMnaHua crana
PeKamMmHO rpynnoil n CMeHuna CBoE npexxHee HasBaHue «PeknamHoe
areHTcTeo Anbmakop» Ha Almacor Advertising Group.

CerogHna Almacor Advertising Group — 3T0 KpynHaa peKknamHas Komna-
HWA NOJIHOTO UMKNa, B KoTopow paboTatoT 6onee 100 cneunanvcTos.
Crpaternei KOMNaHuM C MOMEHTa €€ OCHOBAHWA ABNAETCA NOUCK U
pa3sBuUTUE HOBbLIX HaNPaBAEHUI PeKNamMHOWN AeATENbHOCTU.

Mwuccusa

CBOE Ha3HauyeHWe Mbl BUAUM B TOM, YTODbI aKTMBHO CNOCOBCTBOBATL
Pa3BUTUIO PbiHKa PEKMaMHbIX M MapKeTWHroBbIx ycnyr B Poccum,
BHEAPAA HOBblE HANPAaBNEHUA U OCBaNBAA COBPEMEHHbIE TEXHONOMMMU.
Hawe Kpeno — He cneaoBaTth 3a TEHAEGHUMAMM, @ MATU B HOTY C HUMMW,
NpPOrHo3upya nOTPebHOCTM NPOoM3BOAUTENE TOBapOB WU yCnyr B
co3faHum 3GPeKTUBHBIX MHCTPYMEHTOB npoasmkenna. OTctavean Ha
KaX[IOM 3Tane CBOeW AeATeNbHOCTU NPUHUMNBI BbICOKOro KayecTsa,
Mbl MOMOTaeM OTEYECTBEHHbIM U 3apyOeXXKHbIM KOMMaHUAM YCNewWwHo
passusatb 6usHec 8 Poccum.
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NcTopusn

«Mctopma yenoeyecTsa B OCHOBHOM — UCTOPUA Naen.»

1994 200
2004 200

2005 200

2006 200

2007 200
2008 200

lepbepm Yannc.

— OCHOBaHa PeksiamHas 2pynna AnemMakop.

— OCHOBaHa KomnaHua Solutions Alimacor COBMeCTHO ¢ BeayLUM
HemeLKUM 6peHANHIroBbIM areHTcTBOM Solutions.

- co3aaHa komnaHua Almacor Exhibition COBMECTHO C HEMELKUM
naptHepom D.D.S.-Show-Technik (nepebiit NpoeKT No BbiCTaBoY-
HOMY CepBUCYy peanu3osaH PexiamHol epynnou Anemakop 8 2003
roay).

— co3paHa komnanua Aimacor BTL (nepsbiin BTL-npoekT peanuso-
BaH PeknamHou epynnol Anbmakop 8 1999 ropy).

— ocHoBaHa komnanua Almacor Kids Marketing.

- B pe3ynbrate pebpeHaviHra PeknamHaa epynna Anemakop
cmeHuna HaseaHue Ha Almacor Advertising Group.

CTpyKTypa peknamHou rpynnbi

B Almacor Advertising Group o6befuHeHbl NATb KOMNaHWI, KaXaaa n3
KOTOPbIX MMEET CBOK Creuuanu3aumio B 06acTu peknamHbIX 1
MapKeTUHroBbIx ycnyr. MpuHUMn npodeccroHanbHOro pasaeneHws
NO3BONAET HAM MOALAEPKUBATL BbICOKUI YPOBEHb KOMMETEHUWUMN W
MaKCUMasibHO MOMIHO UCNOMb30BaTh HAKOMMEHHDBIN OMbIT NPU peanu-
3aUMN KOMMIEKCHBIX NPOEKTOB.
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PecypcHan 6asa

OcHoeHbIM pecypcom komnanuw Almacor Advertising Group anatoTca
N0AN, peanusyolwme CBON TBOPUYECKUIA, YyNpaBaeHUYeCKUil, KOMMYHU-
KaTUBHBIN N NTMYHOCTHBIN NoTeHUman B ntobumoin npodeccun. Henpe-
PbiBHbIN NPOGECCUOHANBHDIN POCT ABNAETCA OCHOBHON BHYTPUKOP-
nopaTUBHON 3apauen.

Almacor Advertising Group aBnseTca Bnagenbuem npodeccnoHans-
HbIX NPOrpamMmmMHbIX NakeToe ANA NOAroTOBKWM aHaANUTUYeCKuX nccne-
LOBAHWNIA.

Komnanwua Almacor Advertising Group nonb3yeTcsa 0CobbiMu Npasamu
Ha pa3melleHmne peknambl B MOCKOBCKOM W PEermoHanbHOM METPomno-
NIUTEHE N Ha OTAENbHBIX BUAAX TpaHcnopTa B Mockse v pernoHax, a
TakXe obnagaeT WMPOKNMKN BOZMOXKHOCTAMM pasmeLleHna peknambl
Ha OCTAHOBKAaX Ha3eMHOro rOPOACKOro TPaHCMOPTa, NPUrOPOAHbBIX
anekTponoesgax MOCKOBCKOW »ene3How AOpOoru, Hapy»KHbiX HocuTe-
nAX, BKNYana 6onbline GpopmaTbl U CBETOBbIE KOpoba.

Komnawnua Almacor Exhibition, Bxogawan 8 Alimacor Advertising Group,
ABNAEGTCA BNajeNbLemM COBPEMEHHOro Hemeukoro obopyAoBaHWS,
NO3BONAIOLLEro NUCNONb30BaTh HECTAHAAPTHbIE PELUEHUA B NPOEKTU-
POBaHUM BbICTABOYHbIX CTEHAOB.

CrpykTtypa ycnyr

Peknama B meTpo
Peknama Ha TpaHcnopTe
HapyxHana peknama
Peknama 8 CMU
Peknama B UHTepHeTe
MapkeTuHr
BbicTaBOUHbBIE YCNyrn
BTL

[etcknin MapKeTuHr
KpeaTtne

BperauHr



Peknama B MOCKOBCKOM MeTponoJsinTeHe

B uem cekpet 3$PpeKTUBHOCTU peKnambl B MeTPo? 3aMKHYTOE NPOCTPaHCTBO
BaroHa no3BosifeT APKOMY, MHTEPECHOMY OO BABNEHWIO NPUBNEYb BHUMaHUe
naccaxvpos 1 3apuKCMpoBaTb ero Ha BCé BpemMa noesaku. LLinpokuin ebibop
HocuTenen (BaroHbl METPO, CTeHbl BeCTUBIoNeNn 1 Niathpopm CTaHUMI, 3CKana-
TOPHble CBOAbI W Aeepu BecTubloneil) No3eonAer peann3oeatb Camble
CMenble KpeaTUBHbIe NPOEeKTHI.

Peknama B BaroHax MeTpo

« Cmukep 8 npocmerke

+ Cmukep Ha cxeme mempononumeHa
« Cmukep Ha navenu

+ Cmukep Ha ckoce
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Peknama Ha cTaH UnAax MeTpo

« Peknama & secmubronax

« Peknama Ha nnamegopmax

« Peknama Ha 3ckanamopHbIx cnyckax u nepexooax

« Cmukepbl Ha mypHukemax eecmubloneli cmaHyul mempo

« Cmukepel Ha 0sepax secmubioneli cCmaHyut mempo

« Budeonocmepebl U 8UOLOPONUKU HA WUPOKOPOPMAMHbLIX NIAZMEHHbIX NAHENAX
« Onazu 8 secmubionax u nepexodax cmaxHyuli Mempo

Peknama y ctaHUnin MeTpo
« HapyxHole peknamHbie ycmaHosku [
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COUEMA ANHMR CKOPOCTHOTO TPAHCNOPTA MO(
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Peknama B PEermMoHasibHOM METPONOJIUTEHE

Cankr-lNerepbypr, Ekatepunbypr, Hosocubupck, Kasaub, Camapa u HuxHnin
Hoeropoa v panee - Besge, rae ectb MeTpononuteH. Ecim B poccuinckom
ropoae ecTb METPO, 3HauuT, Tam eCcTb mbl, 1 Tam bByaeT Bawa peknama. Mol
nomoxkem BbIbpaTb Gopmatbl HocuTenen, Hanbonee noaxoaawme ANA 4OCTU-
KEHUA ueneil peknamMHOW KamrnaHuu, paccyvMtaem ontumasnbHble o6bembi
PeKNaMHbIX NAOWAAe 1 CPOKW NPOBEAEHUA PEKNAMHOWN KaMMNaHuK, OLEeHUM
3¢ PEeKTUBHOCTD BalMX MEANA-NHBECTULIUIA,

EpeHnMposaHme BaroHos
Peknama B BaroHax MeTpo

+ Cmukep 8 npocmeHke

+ Cmukepel Ha 0eepax

- Cmukep Ha cxeme mMemponoaumeHa
+ Cmukep Ha navenu

« Cmukep Ha ckoce

Peknama Ha CTaHUMAX MeTpo

« Cmukepel Ha mypHukemax secmubroneti cmaHyul mempo
« Cmukepei Ha 08epax secmubronel cmaHyuti Mempo

« Heceemoavbie wumel 8 secmubionax cmanyuli u nepexodax
« Ceemosbie wumsl 8 8ecmubioniax cmaHdyul u nepexodax

« Cmukepo! 8 8ecMubONIAX U CNYCKaxX

L
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Peknama Ha ropoackom obuecTeeHHOM TpaHCnopTe

Brefu par 1Ppaniniiyo periavy, il [udfacT1ech & NRasbuos Hanpaniennn!
HKutenn poccuickux 0ROJIoB KaxitR JoHb NOPEMEUHOTCS B NHYNOM #
COULEC THEMHOM TPANCNDPTE, CTORT HA OCTANCHKAX W NEEXO{HBIX Nepexo-
JLAX, CMOTPAT M3 JOPOTY M3 OKON JOMOB W MAlBKK. A 310 3MaURT, Y10 Crapas
HRAMM HEYTOMUMEX TRYZIRT astobBycon, TponnerGycon » Tpamisaen - pawy
PEKBAMY KOKABIA J10HS BRANT MAKCAMBNBHOS KONWYOC THO NOTOHLWAIBINX
notpebuienci Tosapos # yonyl. He oCTanannnpancs Ha J1oCirny oM, me
NPORNJBIEACM HOBSE NYTH AR TPANIMTHOR PEKNavsl [ PEIBOMaX W NOCTO-
AHHO PECUIMPARY CHEKTP NapTHePrRAX NROTPava.

= Pexnaraa Ha Copmax aemaciyces, mpomnentycos, ImparMeacs
= Pexnasaa Ha Goprmax MapuipyTIiHbIX (Mawry

* BHYMpPUCanonHme crmusapol

 [ipomotoxce

= Pexnana Ha auBeoNoMNaeKCax
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Peknama Ha »ene3HofopPOXKHOM TPAHCMopTe

MNoe3akn Ha NPUropoaHbIX NOe3aax CerofHA - eANHCTBeHHan anbTepHaTuBa
MPOCTOAM B MHOTOKWAIOMETPOBbLIX Npobkax Ha nytv B ctonuuy. CornacHo
onpocam, A0 75% naccaxvpos B paboume AHWU NOCTOAHHO NONb3YIOTCA
ycnyramym Mockosckoi 2KenesHow [loporv ana npoesga K mecty pabotsl u
obpartHo. pomMaaHbId  NACCaXMpPOnNoOTOK, AOCTYNHAA CTOMMOCTb Npoe3aa, a
TakXXe BbICOKUWA YPOBEHb TPAHCMOPTHOrO OOCNY)XMBAHWA AENaloT CUCTEMY
NPUropoAHbLIX NACCAXUPCKUX NEepeBO30K npuenekarensHon 6ason ana
NPOBEAEHNA KPYNHOMACIITabHbIX PeKAaMHbIX KamMMaHW.

+ PazameweHue peknamel 8 nodsuxHom cocmase OAO PXK/
+ PazmewieHue CMUKepo8 BHYMPU Ba20HO8 NPU2OPOOHLIX 3SNekmpuyek u
CNYMHUKO8

« PasmeweHue cmuKkepogé u BUGEOPONUKOB HA 3KPAHAX 6HYMPU 8a20HO8
aspo3skcnpeccos cnedyrowux 0o asponopmos 2. Mockesi ([Jomodedoso, llepe-
mMemeeso, BHyKo80)

+ PazmeweHue peknamel HQ B0OK3QJ/IbHbIX KOMNJIEKCAX KPYyNHbIX 20podos PO

* B kauecmse peknamoHocumenel npednazaomca céemossie cumu-gopmamel
pacnonoxexHele Ha N1aM@opmax, 8 nepexodax, 8HymMpu 60K3a/108 (Kaccoswle
3aNbl, 300161 OXUOAHUA ). Takxe 8HYMPU 80K3a108 NPednazarmca natim-60Kcel
PazuYHLIX pamepos

+ bpenduposaHue npuzopodHelx nnamgopm Mockosckou XKenezHot Jopoau

d
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Hapy»xHasa peknama

HapyHana peknama - OAWH W3 CaMbiX APKUX, KPACOYHbIX M IDPEKTHbIX
cnocoboe 3aAeuTb 0 cebe. IPPeKTHbIX — 1 3PdekTuBHbIX. ObpaTnTecs K Ham
CerofHA, W BCKOPE Balla HapyXHaA peKnama CTaHeT YyKpaleHuem
rOpoACKOro naHgwadra, OPUEHTUPOM B MUpPEe TOBAPOB W YCAyr AnA
NPOXOXKUX 1 BOANTENENA.

+ OcmaHoeKu 20p03CKO20 HA3EMHO20 MPAHCNOPMA
« UWumet

« bpaHomayspei

« [anenb=kpoHwWwmeUlHo!

+ KpbiwHbie ycmarosku

+ Cumu-gopmamel

- Ceemosble SKpaHbl
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Peknama B IHTepHeTe

CeTb 6yATO NpefHa3HayeHa AnA NOBAW «30/10TbIX PbIBOK» - CAMbIX aKTUBHbBIX
noTpebuTteneil, OTKPbITLIX ANA HOBOM MHPOPMALIUK, TOANBHBIX K BCEBO3MOX- « BupycHaa peknama
HbIM aKuuaMm, NPoBHbIM NOKyNkKam v obnagalowmx npu 3TOM BbICOKOW « Mapkemute e coyuansHbix cemax (social media marketing)

NOKYNATENbCKON CNOCOBHOCTBIO. + SEO-onmumu3sayus
« Co30aHue u noddepxka caimos

« HecmandapmHas peknama u cneyuasnbHole NPoeKmel

« MedutiHaa peknama
« Budeopeknama
« KoHmekcmHas u MmeduliHO—KOHMEKCMHAA peKniama, NoUucKo8bil pemapemute
+ PR-kamnaxuu 8 HmepHeme (pazmeujeHue UHHOPMAYUOHHbIX MAMepuanos
U UHMepaKmMuBHbIe peleHus)
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Peknama B8 CMU

byksbl, undpbl, cumeonbl. OHUM NPUXOAAT U YXOAAT, MEHAA MUP, KaXaylo Pagwo
CeKYHAY, KaXKAYI0 MUHYTY, Kaxablil 4ac. Bol moxeTe 6biTb y4aCTHUKOM 3TOro « MeduannaHuposaHue
KPYroBopoTa uau cTatb ynpasutenem MHGOPMaumMoHHOW ctuxuu. byget nu « lpou380dcmeo ponukos
AonAa Bawen MHGOPMAUMK Kannen unu NOAHUMETCA BbICOKOW BONMHOW — « PasmeweHue Ha 06WepoCcculickux paduocmaHyuax
3aBUCUT TONIbKO OT Bac. A Mbl MOMOXKeM caenate Bbl60p W HEe PaCTBOPUTBLCA B . Pa3meweuue Ha pe2uoHanbHbIX paauocmanuuﬂx
obuem notoke.
T8 Mpecca
« M naaH H
+ MeduannanuposaHue edua % upasahue
« Konupatimune
« [pouzgodcmeo ponukoe

« PasmeweHue pexknamel 8 hedepasnesHoll npecce

+ PasmeweHue Ha pe2uoHanbHom TB ks
« PazmewieHue peknamsl 8 pe2uoHansHoU ppecce

« PazmeweHue Ha kabensHom TB
« PazmeweHue Ha cnymHukosom TB
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